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Yesterday, as part of a webinar organised by the European Chemical Transport Federation (ECTA), Thomas Fabian (ACEA) gave
a very concrete explanation of how the CO2 targets for truck manufacturers will work in practice. And the numbers are pretty
staggering...
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What happens if a manufacturer fails to meet its reduction targets? He will have to pay a fine of €4,250 per vehicle sold and per
gram of CO2 per tonne-kilometre exceedance. Based on an average market of 300,000 trucks sold per year in Europe, this amounts
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275 billion. In other words, the pressure that manufacturers put on their customers to buy zero-emission trucks will increase

dramatically in the coming years!



